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WelcomeWelcome

Dear FRUX  
Friends & Family,

As this edition goes to print, the 3rd year 
of The Frux Golf World Tour is near-
ing its “Grand Finale”. 2018 was another 
great year for the Frux Golf World Tour. 
We played fantastic courses, met fantastic 
people, expanded our ever-growing net-
work of friends & family and had a fan-
tastic time! 
Thank you to everyone who joined us 
along the way. Congratulations to all of 
the players, and of course the winners: the 
Derek Mitchell Electric team won in Scot-
land (Paul, Steven, James and Steven), the 
Swedish event winners (Krister, Daniel, 
Johan and Christopher) and the McGuire 
team in Australia, (Tom, Trevor, Vern 
and Allen) who unfortunately couldn’t  
attend this year’s final so I extended their 
invitation for a year and we will see them 
in 2020. Thanks to Jason Fitzgerald at 
Moravia Corporate Golf who will repre-
sent the Czech Republic with Petr, Helena 

& Vladimir and welcome to Greg, Ajay, 
Nick and Mike who are here to try to re-
tain the title for the Aussies! 
Not only was 2018 a great year for Frux 
Golf, it was also a pretty good year for me 
as a player. I won the Balearic Profession-
al Senior Championship in July, followed 
that up with a win in the Professional 
Doubles in December with Sebi Garcia 
and as a result won the Order of Merit as 
the top senior for the year. Not too shabby! 
The coming year of tournaments is look-
ing very exciting, aside from the charms 
of Australia, the Czech Republic and my 
homeland of Scotland, we are also going 
to be visiting Russia. Frux will be going 
there for the first time ever! We have set 
up golf days in Moscow and St Petersburg, 
as well as some exclusive sightseeing and 
visits. I am looking forward to going on 
the private tour that we have arranged of 
the Hermitage museum in St Petersburg! 
The star prize at this year’s final will be a 
trip for one of the participating teams to 
join us in Russia. 
The Frux World Golf Tour would not be 
possible without a lot of hard work and 
commitment from my team. Thank you to 
every one of them who works so hard to 
make this all possible. I sincerely hope that 
you will enjoy the time you spend with us 
on the Frux Golf World Tour.

CEO Frux Golf World Tour

Peter Ledwidge
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Vicki McLeod has lived 
in Mallorca for the past 15 
years with her husband, 
daughter and their many 
pets. She has never played 
golf.

Chris Westerstrom 
is a photographer and 
fi lmmaker. Born and raised 
in the USA he now lives in 
Sweden with his family. 

Stefan Arens is an Art Di-
rector for graphic design and 
marketing. Born and raised 
in Cologne, Germany. He has 
lived in Mallorca since 2007. 

Diane Hughes is originally 
from London. Her love aff air 
with Mallorca began thirty 
years ago. Semi retired, she 
now spends her days baking 
cakes, writing and practicing 
yoga.

Andrew Rawson has 
been writing history books 
for the past twenty years. 
He is the author of the 
website Mallorca Days 
Out, a guide to the island’s 
history and the many inter-
esting places you can visit 
away from the beaches. 

The Editorial  Team

Step into our world 
     of friends & family. 
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FRUX Itinerary
Welcome to Mallorca and a week of golf, fun and 
friends! We have organised the itinerary to include 
plenty of all of these essential elements in our Frux trip. 

Sunday 26 MAY........................................
Arrive and settle in at the OD Hotel. 

OD Hotel Port Portals
Avenida Tomàs Blanes Tolosa, 4 
Costa d’en Blanes,
07181 Calvià
t:    (0034) 971 675 956
w:  od-hotels.com 

Thursday 30 MAY........................................
Santa Ponsa Golf II 
Peter Ledwidge Invitational Pairs.
12 noon start. Followed by a barbe-
cue featuring local, organically raised 
Angus beef from Son Mayol. 

13.00  “Ladies’ Lunch” at Adrian Quetglas

Avenida Golf s/n
07180 Santa Ponsa
t:    (0034) 971 690 211
w:  golf-santaponsa.com

Friday 31 MAY........................................
Son Gual final 
• 08.30 Breakfast buffet 

• 10.00 Shotgun start 

• 15.00h Prize presentation with fine 
food and wine to the sounds of The 
Syndicate.

• 17.00h Charity Auction and Raffle, 
we will again be raising money for 
two charities this year: The Celtic 
FC Foundation, and the Wildhood 
Foundation. 

We are excited to have The Syndicate 
play for us twice during our week. 
They are considered one of the hot-
test and funkiest party bands on the 
island! The trio play everything from 
jazz to funk to classical to house and 
they know how to play it cool as well 
as ramp up the energy. 

Saturday 01 June........................................
11.00 Survivors’ Brunch at Key West 
Beach Bar in Palma Nova
Live entertainment from  
The Syndicate.
t:  (0034) 653 18 56 70
Son Matias Beach, Palma Nova

Tuesday 28 MAY........................................ 
Daytime, practice round at  
Golf Son Gual. 

Finca Son Gual 
Ma 15 Palma-Manacor km 11.5
t:    (0034) 971 785 888
w:  son-gual.com/golf-mallorca

Evening VIP visit to Son Amar  
7pm arrival. (See pages 10-12)

Carretera de Palma, km 10
Palmanyola
t:    (0034) 971 617 533
w:  sonamar.com

Monday 27 MAY ........................................
Play a round at Real Golf de  
Bendinat (see pages 9 and 10)
Followed by lunch at Bendinat Golf 
Course .

Campoamor, s/n. Urbanización 
Bendinat - Calvià
t:    (0034) 971 405 200 
w:  realgolfbendinat.com

Wednesday 29 MAY ........................................
Hotel Valldemossa 2pm lunch 
Fine dining and jazz, bossa nova and 
boleros performed by Lambourne & 
Servera. 
We will be serving wine from Son 
Mayol (see pages 18-19).

Ctra Vieja de Valldemossa s/n
Valldemossa 07170
t:    (0034) 971 612 626
w:  valldemossahotel.com

PORTALS AREA GUIDE

You will be staying very close to Puerto 
Portals which is widely known as the 
most glamorous marina on the island, 
having become an attractive destina-
tion for the rich and famous to moor 
their yachts. It’s the place to visit for de-
signer shopping, people watching and 
first-class restaurants and bars. Puerto  
Portals is not actually that big - you 
could walk from one end to the other 
in five minutes - but the point of be-
ing there is to sit and enjoy the world 
as it goes by. There are designer bou-
tiques selling jewellery, watches, swim-
wear, clothing, accessories and gifts. In 
between, you’ll also find swanky estate 
agents and yacht charter and brokerag-
es. A wide range of portside restaurants 
offer a good selection of cuisine. You 
can come here for breakfast, lunch and 
dinner and admire luxury yachts, Fer-
raris and Porsches (and of course, their 
owners!) parading up and down the 
front. It’s more than likely you will also 
spot a familiar face amongst the crowds 
as it has become quite the celebrity hot-
spot.  On your way to Puerto Portals 
you will go past the Little Bar which 
we consider to be the Frux World Golf 

Tour clubhouse, see you in there!

PALMANOVA AREA GUIDE

There are three beaches that serve the re-
sort of Palma Nova - Playa Carregador 
to the east by the small marina, Playa 
Palma Nova in the middle, and Playa 
Son Matias to the west (and next to 
Magaluf). This is the beach with all the 
new cool bars, offering a great spot to 
have a drink and watch the action on 
the beaches. The beach is also Blue Flag 
and covers an even bigger area than 
Playa Palma Nova. It rolls on for 1200 
metres and is 100 metres deep. Don’t 
forget your swimming costume if you 
fancy a dip, the seawater will be a little 
cool this time of year, but it’s not un-

bearable if you’re Scandinavian. 

VALLDEMOSSA AREA GUIDE

A village steeped in old-world charm, 
Valldemossa lies in an idyllic valley in 
the midst of the Tramuntana moun-
tains. Its ancient blonde stone houses 
contrast vividly against the surround-

ing green forests of olive, oak and al-
mond trees, and the blue sky above. 
With a population of around 2,000 
people, Valldemossa’s quiet and pictur-
esque streets are sprinkled with shops, 
art galleries, cafes and restaurants.
The name Valldemossa comes from 
the Moorish name for the town: Musa  
Valley. The Arabs were rulers of Mallor-
ca for 300 years from the 10th century 
and introduced irrigated terracing to 
the island, allowing for the cultivation 
of the hilly landscape.

A few decades after the Arabs were 
driven out of Mallorca by Jaume I in 
1229, the local philosopher Ramon 
Llull founded a monastery just outside 
Valldemossa on the current site of the 
Miramar Estate in 1276. The monastery 
became a centre of learning for Fran-
ciscan monks and led to the first print-
ing press on Mallorca being introduced 
here in 1485.

Tourism began in this small village 
in the mountains thanks to one cold, 
damp winter in 1838. When composer 
Frederic Chopin arrived in Valldem-
ossa with his lover, George Sand, they 
rented a former monk’s cell planning 
to carry on their affair away from the 
gossip of Paris and hoping that the cli-
mate would benefit Chopin’s health (he 
had tuberculosis). Nothing worked out 
as planned. The weather was wet and 
windy, the couple were shunned by 
the locals and Chopin’s piano was late 
to arrive. Sand took out her anger on 
Valldemossa in a spiteful book, ‘Winter 
in Mallorca’, which the locals, labelled 
as thieves and savages, still gleefully sell 
to visitors. It is said however that Chopin 
worked on some of his finest pieces 
during this very winter in Mallorca.
The natural beauty of the countryside 
makes Valldemossa a popular place for 
hikers and nature lovers to base them-
selves. There is a myriad of trails that 
wind their way up through the wooded 
hillsides before reaching the summits 
where hikers are rewarded with pan-
oramic views over Mallorca and the 
Mediterranean. It’s also a favourite des-
tination for those looking to escape the 
more touristy beach resorts on the is-
land in favour of a tranquil holiday. It’s 
the kind of place you want to sit back 
and soak up the scenery with a cold 
glass of wine and nibbles.

The OD Hotel, Portals

Puerto Portals 

Palmanova Beach

Hotel Valldemossa

The Syndicate

Hotel Valldemossa

Golf Son Gual Course

Golf Son Gual Clubhouse
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Jaume had marched his army along 
the coast, meeting the Emir’s army 
around San Agusti, 2 kilometres 
north-east of Bendinat. The battle had 
resulted in a victory for the Crusaders, 
but it had been a bloody one and 
many of the king’s followers had been 
killed. The army camped around the 
stream that runs through the area and 
the barons gathered at Oliver de  
Termens’ tent to celebrate. After the 
meal, Jaume remarked that he had 
enjoyed a good dinner or ‘buen dinat’; 
hence Bendinat.
The Burgues name ended in the 
1600s, because there was no male heir, 
and their estates and titles were inher-
ited by Juan Zaforteza. He also took 
the family titles. His grandson, Pedro 
Caro, 3rd Marquis of Romana wanted 
to build a country house at Bendinat 
but a European conflict interfered 
with his plans. The French Emperor 
Napoleon bullied King Charles IV of 
Spain into sending troops to fight in 
what is now Germany in 1807, and 

Pedro was chosen as their command-
er. Pedro defected to the Allies when 
the French invaded Spain the follow-
ing year and British ships transferred 
his soldiers to Spain. Pedro continued 
to fight for northern Spain after Sir 
John Moore’s British army was driven 
out and joined Sir Arthur Wellesley 
(later the Duke of Wellington) when 
he returned with fresh troops. He 
took part in several battles only to die 
of natural causes during the siege of 
Badajoz, on Spain’s western border, in 
1811.
Pedro was buried in Palma Cathedral 
but his dream of a country house 
had not been forgotten. Work started 
in 1855 to a design drawn up by 
the Countess Isabel Széchenyi. The 
four-sided structure was built around 
a courtyard over the next twelve years 
and her Central European Gothic 
influence is obvious. The interior now 
has a mixture of original and contem-
porary architecture, while tapestries 
in the Royal and Imperial Lounges tell 

the building’s story. Gardens are to 
the south-east of the house while the 
servants’ quarters and stables are to 
the north-east. 

Bendinat Castle has changed hands 
several times in recent years and  
Enrique Banuelos, the third richest 
man in Spain at the time, bought the 
building in 2004. Unfortunately, his 
property agency suffered in the credit 
crisis and plans to turn the build-
ing into a modern art gallery were 
shelved. Today, the house and gardens 
offer a unique venue for weddings 
and corporate functions.  

Real Golf de Bendinat 

The adjacent Bendinat Royal Golf Course 
opened in 1986 (with 9 holes) and extended 
in 1995 to 18 holes (par 70). 

It was designed by Martin Hawtree, who is famous for 
working on many European courses, including Royal 
Birkdale and Sunningdale in England.
The course which nestles at the foot of the Burguesa 
hills, captivates its players thanks to the combination of 
valley and mountain, with holes which need interesting 
strategies to get good results.
Most of the holes are well defined by trees from the 
tee and the green protected by bunkers and/or lakes, 
making  the player choose their shots carefully, reward-
ing those who have made the right decision! Located 
between the sea and the mountains the 5.660 metres 
offer the golfer a unique playing experience.

Golf & Castle
Play golf between the mountains and the sea,

where a king camped and a general dreamed of living.

B E N D I N AT

Bendinat Castle  
The Burgues were an ancient and illustrious Mallorcan family who owned 
the coastal area now covered by Portals Nous, Bendinat and Illetes. They also 
owned the range of hills, called Na Burguesa, which overlook the area. The 
name Bendinat dates back to the invasion of Mallorca by King Jaume the 
Conqueror in September 1229.

Mallorca

Among the golfers who have played in this  

Club over the years are:

Martti Ahtisaari  Ex President of Finland and Nobel    
 Peace Prize Winner of 2008

Harri Holkari   Ex Secretary of the UN General Assembly

HRH Prince Andrew  The Duke of York

HRH Princess Brigitte  of Sweden

Michael Douglas   Hollywood Actor

Nigel Mansell  Ex Formula 1 racing driver

Ronald Koemann  Ex footballer of Barcelona and Dutch nat. team

Ángel Cabrera  Golf Professional whose most important 
  trophies are US Open 2007 and Masters  
 Augusta 2009

A contemporary view of the front  
of Bendinat Castle

The usual view of the rear from  
the motorway



10    FRUX PRIVATE BANK | EDITION FRUX PRIVATE BANK | EDITION    11   

The Green Machine
Text Diane Hughes, Photos Beatriz Martin

When it comes to a hot ticket for an evening of spectacular entertainment, Son Amar is without 
a doubt the jewel in Mallorca’s crown.  Set in lush tropical gardens with a dramatic backdrop of the 
Tramuntana mountains, Son Amar started life as a 16th Century Mallorcan property.

Over the last 50 years it has evolved 
from a humble BBQ dinner show to 
the award-winning spectacular it is 
today.  Every enchanting performance 
showcases an impressive display of 
world class acrobatics, modern ballet, 
flamenco, music and magic accompa-
nied with superb food, great wines and 
first class service.  
After moving to live in Mallorca in 
1998, Margaret Whittaker OBE and 
her family became regular visitors to 
Son Amar: they simply loved the place. 
So when the opportunity to purchase 
the Son Amar estate arose there was no 
hesitation.  Over the last 12 years with 
immense passion and hard work they 
have developed Son Amar into what it 
is today, a nightspot attracting thou-

sands of visitors from across the world.  
Unsurprisingly for the last seven con-
secutive years it has been awarded  
Tripadvisor‘s Certificate of Excellence.  
However, behind the spotlights, the 
glitz, glamour and greasepaint, there 
is a far more earthly issue at hand;  a 
Green issue  which is  very close to the 
heart of Ben Miles, General Director 
and youngest son of the family.  
Awareness of Green issues in Mallorca 
has never been more important and  
thankfully through education, folk 
are now more likely to be responsible 
in making an effort in this direction;  
take a look on any street on the island, 
there are recycling bins everywhere.   
I had read about the changes at Son 
Amar and was keen to find out what it 

takes to turn a whopping organisation 
like this into a “Zero Waste, Carbon  
Neutral Zone”.  
It was behind the scenes at Son Amar 
where I caught up with Ben busy at 
work on one of his projects, burning 
old wood to create charcoal in a Retort 
Kiln.  At first glance, Ben Miles isn’t the 
normal DG of a million euro business. 
casually dressed in a  T shirt and jeans, 
mirrored shades and heavily tattooed. 
But within a minute of meeting, you 
know this self-professed Eco hippy is 
on a mission to turn the world Green.
With a background in agriculture, 
Ben’s first task when he joined Son 
Amar eight years ago was to improve 
the land on the vast estate and from 
his first day on the job, he pinpoint-
ed areas for change.  Being the newbie, 
and the owner’s son to boot, this went 
down like a lead balloon; people don’t 
like change and it took some serious 
persistence to replace the outdated 
systems with modern green initia-
tives. But once the ball was rolling, Ben 
had it in his sights to turn the rest of 

Son Amar Green “poc a poc”  (that’s  
Mallorcan for “little by little”).   
Through education and determina-
tion, he gradually changed the way 
things were done in the back office.  
The mantra of Reduce, Reuse, Recycle 

became the norm.  Vending machines 
were removed and replaced with fresh 
water, drunk from glass bottles.   31 
printers were removed from the offic-
es, and the staff were issued with tab-
lets.  Biodegradable materials replaced 

single use plastics and proper cutlery 
was used and washed … like we used 
to do in the good old days. 
Solar panels were installed to reduce 
electricity consumption, and all the 
lights were put on timers.  Numerous 
small changes have come together and 
created one big almighty transforma-
tion.
With a nightly capacity for 4,000  
diners, turning the front of house 
service green was no mean feat.  Re-
cycled napkins, paper straws and the 
removal of plastic took perseverance, 
but somehow he has done it!  Sugar 
sachets now come in paper packets … 
why?  Because Ben insisted, and when 
the suppliers got complacent and the 
plastic crept back in … he sent it back.  
Ben Miles is one driven man.  
Broken glass (of which there is a lot) 
is recycled 100% in a local glass facto-
ry.  Broken china is ground down and 
reused.  Unwanted metal is recycled in 
exchange for money which is ploughed 
back into the Son Amar Fundacion - 
a charity arm set up to support good 
causes (particularly Eco projects) in 
both Mallorca and the world. 

There is a mission 
to turn the world 
“green“.

Ben explaining the compost system

Ben with his partner, Bea

The Son Amar show
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90% of the food served in Son Amar’s restau-
rants is sourced locally;  this includes all the 
chicken, pork, vegetables and salad (Ben has 
been vegan for eight years but I’m reliably as-
sured he has a trusted tester).   Mallorca produc-
es incredible organic food, and this endeavour 
not only cuts down on the carbon footprint, but 
also injects valuable money into the local econ-
omy.  The restaurant also offers a totally vegan 
menu on all tickets.  Whilst I was there I noticed 
a thriving kitchen herb garden, all of which 
is used in their food; but much as Ben would 
love to make the gardens completely self-suffi-
cient, it would be an impossible task with such 
a heavy demand on the catering front.  All of 
the organic waste and leftovers is then either fed 
to the animals or, combined with manure from 

the four obliging horses on site, some shred-
ded cardboard and water, processed through 
the wormery and finally returned to the land 
as compost. Other projects on Ben’s To Do list 
include creating energy generating windmills  - 
Mallorca has a lot of windmills … 4000 in fact, 
3970 of which are broken … this one could take 
some time.  Undeterred Ben is confident he is 
onto something here.  Using the Bio Char cre-
ated in his Retort Kiln, Ben has a reforestation 
plan of 27,000 trees.  Next year he plans to take 
on the world static cycling record.  The list goes 
on and on. 
Son Amar is a juxtaposition of a top glamorous 
nightspot with an ecofriendly heart; a magnifi-
cent achievement on all fronts but still this isn’t 
enough for Ben Miles.  At 38 years of age, he 
feels he has only just scratched the surface of 
Son Amar Green.  He seriously wants to make 
the world a better place with his mantra “A 
Solution for Pollution”.  Ben’s enthusiasm for 
everything he does is infectious, and everything 
has a knock on effect from the local environ-
ment reaching right out to the fair trade work-
ers in Africa.  The world is in crisis and it needs 
more people like Ben Miles.  He is a generous, 
modest soul who (like all gardeners) is keen to 
impart his knowledge to anyone interested.  Pre-
pare to go green Son Amar style! 

Son Amar is a juxtaposition of a  
top glamorous nightspot with an  
ecofriendly heart.

Son Amar‘s impressive recycling system 

Healthy and clean water 

Wildhood Foundation
Wildhood Foundation is a Swedish based non-profit organisation fighting poaching and trafficking 
of wild animals in southern Africa. Wildhood was founded in 2016 as a reaction to the escalat-
ing poaching crisis, with the objective to save the most threatened species from extinction in their 
natural habitats. 

The last decade’s strong economic 
growth in Asia has led to a rising de-
mand for body parts of wild animals, 
for traditional medical purposes and 
for use as status symbols. This glob-
al trade is considered as one of the 
world’s largest criminal businesses to-
day, worth billions of dollars every year. 
The founder and CEO of Wildhood 
is Filippa Tarras-Wahlberg. Although 
her profession was Marketing and PR 
she became devoted to conservation 
after spending time in Africa initially 
volunteering at a chimpanzee sanctu-
ary in Kenya some years ago.
“It was not difficult to fall in love with 
Africa. I remember waking up when 
the sun was rising over the beautiful 
landscape, sourrounded by all of the 
iconic African species living in harmo-
ny. A magic world where us humans 
are only guests! Nowdays, the threat 
against our wildlife is severe and the 
fact that many species might be gone 
within our lifetime made me realise it’s 

time to act. From a dream, and the idea 
that everything is possible, I started 
Wildhood Foundation. A small chari-
ty with big dreams and one goal – to 
protect and save the most threatened 
species from extinction while there is 
still a chance. I simply refuse to live in 
a world where elephants, rhinos, lions, 
pangolins and giraffes no longer exist 
in the wild. No one can do everything 
but I believe everyone can do some-
thing, and together we can make this 
world a happier place for all lives!”
To maximise the impact Filippa decid-
ed to donate 100% of all funds raised 
straight to selected local anti-poach-
ing and anti-trafficking operations on 
the ground. Wildhood supports park 
rangers, air surveillance and special-
ly trained dogs that operate in some 
of southern Africa’s most threatened 
areas where the efforts put into pro-
tection is neccessary for the wild ani-
mals’ survival. The cost of Wildhood’s 
administration is covered by separate 

sponsors and pro bono services, every 
donation goes straight to the cause. 

Wildhood’s mission is to:

• Help increase financial donations 
with the purpose to protect wild ani-
mals from poaching and illegal trade

• Help increase the knowledge about 
poaching and wildlife trafficking

• Help reduce the demand for wildlife 
products

• Support local efforts and operations 
that make a difference on the ground

• Donate 100 % of all funds raised 

FRUX supports

Learn more at wildhood.org and get in 
touch at filippa@wildhood.org 
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The Talayots

Pre-historic explorers came to Mallor-
ca around 3,000 BC, either to find new 
lands or to escape persecution. To begin 
with, they lived in caves, moving around 
the countryside as they hunted for an-
imals and edible plants to eat. Farm-
ing techniques were introduced around 
2,000 BC, allowing families to settle, and 
they built stone buildings now called  
Naviforms, because they were shaped like 
upturned boats.
More people came to Mallorca around 
1,300 BC, and not all of them were 
friendly, so tribes built walls to protect 
themselves. Settlements organised their 
activities, and their way of life is now re-
ferred to as Talayotic culture. The name 
come from talaia; the Catalan word for 
tower, because each community built a 
watchtower to look out for their enemies.
People often built on high grounds, and 
there is an excellent example on Puig de 
sa Morisca, the Moors’ Hill, south of the 
bay of Santa Ponsa. The people built their 
houses and stores on the lower slopes, 
sheltered from the coastal winds. Mean-
while, lookouts manned the tower on the 
summit, where walls and smaller towers 
surrounded an area the villagers could 
defend. The settlement we see today was 

created around 850 BC, and archaeolog-
ical digs have proved that the villagers 
traded with the Phoenicians on Ibiza and 
the Carthaginians from North Africa.

The Romans

The Romans turned their attentions to 
Mallorca in the year 123 BC, possibly 
because pirates were using the island as 
a base. Quintus Caecilius Metellus led 
the invasion, but it took time to conquer 
the scattered settlements because they 
had no government to negotiate with. 
The Mallorcans may have fought bravely 
with their slings but they stood no chance 
against the trained Roman soldiers.
Metellus established a commercial 
centre called Pollentia (Latin for Pow-
er) and the ruins can be visited near 
Alcúdia, in the north-east of the is-
land. They built a military camp called  
Palma and the name remains. They also 
gave the island its name because Mal-
lorca was the Larger Island, in compar-
ison to the Menorca, the smaller island.  
Metellus returned to Rome with thou-
sands of islanders, and while some fought 
as skirmishers with the Roman army, the 
rest were sold in the slave markets.

The settlement on the hill overlooking 

Santa Ponça was abandoned in favour of a new one closer to the 
beach and some buildings can be seen located on Avenida del Rei 
Jaume, next to the Eroski Supermarket. The island lived in relative 
peace under the Romans for over five hundred years, and it became 
a place to send exiles to, away from Rome’s political scene.
Barbarian hordes eventually swept across the Iberian Peninsula and 
Mallorca’s turn came when the Vandals invaded in 454 AD. Rome 
would be sacked the following year, bringing nearly 1,000 years of 
rule to an end.

The Moors

Mallorca experienced various fortunes as the Vandals, the  
Byzantines, the Franks and even the Vikings visited the island. How-
ever, it was the Moors who stayed in 902 AD, after nearly half a cen-
tury of what we now refer to as the Dark Ages. They established the 
city of Medina Mâyûrqa, or the City of Mallorca, and many of the 
villages still around today.
The Moors built castles and mosques, creating a modern socie-
ty as they developed the island over the next 300 years. They used 
channelled water across the arid land, creating fertile areas for cit-
rus fruits, olive groves and vineyards. They also built terraces in the 
mountains, so they could take advantage of the streams.
The original Moors were called the Almovides and they had relaxed 
views towards their religion. However, a radical sect called the Al-
mohades swept across the mainland in the 1140s and many fled to  
Mallorca. It remained a bastion of tolerance, until it too was cap-
tured by the religious zealots in 1203.

The Plan to Invade Mallorca

Jaume the Conqueror (or Jaime) is 
an important figure in Mallorca’s his-
tory but what prompted him to risk 
everything by carrying out an am-
phibious invasion? The twenty-one-
year old king was facing a rebellion 
across Aragon, the area we now know 
as north-east Spain, and he wanted to 

invade one of his neighbours, to unite his barons.
It may have been a worthy idea but it posed problem because France 
was too strong and he was allied to Navarre. He was married to the 
king of Castile’s daughter, while the Emir of Valencia was paying 

Pre-history to  
the Conquest

S A N TA  P O N S A
Mallorca

Mallorcan slin-
gers stood no 
chance against 
the Roman 
legionnaire.

King Jaume  
the Conqueror

Text Andrew Rawson
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large amounts of money to keep the 
peace. The only option left was to in-
vade Mallorca, so stories of attacks 
against Christian ships were invent-
ed to stir up resentment against the 
Moors who lived on the island.
An army of 150 knights and 15,000 
foot soldiers assembled at Salou, near 
Tarragona on the mainland, and they 
set sail on 6 September 1229. The plan 
was to land at Pollença, at the north-
east corner of Mallorca, but a storm 
blew the fleet off course and the ships 
eventually assembled at St Elm, at the 
south-west corner of the island.
Jaume’s fleet may have reached calm 
waters but 5,000 Moors were waiting 
on the shore, so ships were sent to find 
a new place to land and Santa Ponça’s 
sheltered bay was chosen. Seventeen 
galleys and twenty-five transports set 
sail late at night, towing barges load-
ed with horses, siege equipment and 
stores. The plan was to land before the 
Moors realised they had left St Elm.

The Landing at Santa Ponça

The first transport grounded on San-
ta Ponça’s beach at dawn and foot-
men clambered up the nearby rocky 
outcrop to keep a lookout. Knights 
and squires then waded through the 
surf, followed by the King’s great un-
cle, Nunyo Sanç, and the head of the 
commanders of the Knights Templar, 

Berenguer de Santa Eugenia.
A senior Catalan knight called  
Ramon de Montcada encountered a 
large group of Moors a short distance 
inland and his mounted knights were 
in no mood to take prisoners. Around 
1,500 had been killed before the sur-
vivors were able to scatter. Ramon re-
turned to the beach to find the King 
was ashore and he was annoyed that 
he had missed the action. Jaume and 
his retinue went in search of the sur-
viving Moors and chased down and 
killed many before returning to the 
beach with his own story to tell. His 
senior barons then reprimanded the 
headstrong king, fearing the invasion 
would fail if he was killed.
Jaume’s army prepared camp for the 
night, as the king considered what 
had the Moors been doing all this 
time? News of the morning battle had 
reached Medina, Mayûrqa and Emir 
Abu Yahya had assembled an army to 
meet the invaders, west of the city.
The Emir’s army was spotted deploy-
ing because Jaume had directed part 
of his fleet to Sa Porrasa Bay, or Black 
Lizard Bay, where it would wait for 
the beach to be secured. News of the 
Moors’ movements were reported to 
the Santa Ponça camp and the follow-
ing morning the king gathered his bar-
ons to hear Mass before heading east.
A cross was erected on the south side 
of the bay in 1929, to celebrate the 
700th Anniversary of the landing and 
it is good place to view Santa Ponça 
bay from. It can be found on Via de 
la Creu, 750 metres from the beach. 
The site of the Mass is marked by the 
Chapel of the Holy Stone (Capelleta 
Sa Pedra Sagrada), alongside the main 
road to Palma. The occasion is marked 
by a week long fiesta at the beginning 

of September, which culminates with a 
battle on the beach.

The Battle of Sant Agusti

Jaume’s troops marched east, securing 
the beach we now call Magaluf, while 
the rest of the army disembarked. The 
delay gave Emir Abu Yahya time to de-
ploy 15,000 soldiers near Sant Agusti, 
where the hills were close to the sea. He 
may have held an advantageous posi-
tion but Jaume had 1,500 well-armed 
mounted troops in his army.

Ramon de Montcada, Guillem de 
Montcada, the Count of Ampurias and 
Berenguer de Santa Eugenia eventual-
ly lined up in front of the Emir’s army 
and then the knights charged through 
the Moors, cutting many down, before 
rallying back to regroup.
The king’s standard bearer held Nunyó 
Sanç’s flag high when it was time for 
the rearguard to attack. Jaume wanted 
to join the advance but Nunyó stopped 
him because the campaign would be 
over if he was killed. The Moors ran 
for their lives when Jaspert de Bar-
berá led the reserve forward, and while 
many were cut down, the rest escaped 
because the knights’ horses were too 
tired.

The army of Aragon rallied on the 
King’s standard while Jaume climbed 
the slopes of Porto Pi hill, to the east. 
Jaume could see the city of Medina 
Mayûrqa (what is now Palma) from 
the summit and he was stunned by its 
beauty. There was a palace, mosques, 
houses and gardens, all surrounded by 
a city wall. It may have been a splendid 
sight but it was going to be difficult to 
capture the city with the limited re-
sources he had to hand.

King Jaume on the beach during  
Santa Ponça’s September fiesta

The Talayot on the Moor’s Hill
The landing cross  
overlooks the bay

The Montcada Cross remembers two  
barons who fell in the battle of Sant Agusti

Celtic FC Foundation (CFCF) upholds the chari-
table principles and heritage of Celtic Football Club. It 
focuses on four core key principles, improving health, 
promoting equality, encouraging learning and tackling 
poverty. Since its formation, Celtic FC Foundation has 
raised approximately £20 million for its various priorities.

The Ability Counts programme 
is grounded on a simple model of 
inclusivity, companionship and 
most importantly, fun. Through 
physical activity, sport and team-
based play, their sessions allow 
participants a sense of freedom, 
affording them opportunities to 
express their feelings in a relaxed, 
comfortable environment. 

Initially engaging young people 
with Down’s Syndrome, the pro-
ject’s range of delivery has steadi-
ly evolved over the years. Expand-
ing in 2015 to include those living 
with Autism, this growth contin-
ued in 2017 with the introduction 
of Ability Counts 18+, which pro-
vides a pathway for participants 
and others of adult age to learn 
skills around employability and 
mature learning. 

A cherished branch of the Celtic 
Family, Ability Counts makes a 
profound and lasting difference 
to the lives of many individuals 
and families. The strength of their  
work is underlined in the endur-
ing relationships and trust that 
they  have built over the years - 
families believe in their ethos, 
methods and people. 

The Lions’ View
Situated in Celtic Park’s east 
stand and overlooking the pitch, 
The Lions’ View Sensory Room 
is a free of charge, safe space for 
children and young people living 
with auditory, visual or sensory 
disorders, including autism and 
similar conditions. As well as 
providing a soundproof viewing 
area for 15 participants, the space 
features a host of state-of-the-art 
equipment designed to foster a 
calming, interactive environment 
to learn, develop and grow. 
Planned in extensive consultation 
with leading industry experts and 
service users, The Lions’ View Sen-
sory Room will allow children and 
young people to learn and develop 
in real world scenarios, such as those 
typically encountered in a football-
ing environment, while accounting 
for their needs and any sensitivities.
Celtic FC Foundation’s Senso-
ry Room has also drawn praise 
from equality organisation, The 
Shippey Campaign – a group 
advocating for the implemen-
tation of Sensory Rooms in 
football stadia across the UK. 
Visit charity.celticfc.net for more 
info.

Celtic FC  
Foundation

FRUX supports
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The fruits of  
Mallorca’s soil 

Founded in 2008, Son Mayol is based on the principles of sustain-
ability, quality, and 100% local and natural production. The Swiss-
owned finca in the rural area of Establiments has been producing 
high-quality organic Angus beef for more than a decade and inaugu-
rated its Bodega Son Mayol in October 2016. The company works with 
the philosophy that every square metre of the four-hundred-year-old 
estate must be given a proper use. 

Bodega Son Mayol
Lloc de Can Mallol s/n
t:   (0034) 871 600 026
w: bodegasonmayol.es

The mission of the Bodega is to  
create high-quality wines in a natural 
way and with traditional methods of 
cultivation, without any unnecessary 
chemicals. Their efforts in this respect 
start right in the vineyard, with correct 
attention to planting, pruning, care 
and harvesting, before delivering their 
results in the winery and cellar. 
Son Mayol takes full advantage of its 
favoured valley location and almost 50 
acres of vineyards, spread over 35 loca-
tions. Exposure to all four points of the 
compass ensures a varying microclimate 
of sunshine, wind and rain; all of which 
contribute to the quality of the soil. This 
results in totally different wines – even 
with the same varieties of grape.
In their modern winery they vinify the 
grapes from different terroirs one by 
one. After maturing for two years in 
old oak barrels whose age and wood 
are adapted to the properties, they se-
lect the wine from the terroir to create 
the final product.
Really good wine requires lots of love, 
patience and experience. Our guests 
in Mallorca will be able to enjoy these 
wines during their stay. The Grand 
and Premier Vin Son Mayol. They are 
both blends of grape varieties from 
Bordeaux, mainly Cabernet Sauvignon 

and Merlot and Petit Verdot, blended 
on a model of the blends of Bordeaux. 
Our guests will also be able to try the 
organic Angus beef from Son Mayol at 

our Barbecue on Thursday May 30th. 

Originally from Scotland, the Aber-

deen Angus breed of cattle is justifia-

bly world-renowned for the tenderness 

and flavour of its meat. The Son Mayol 

herd was established when the first an-

imals – 20 pregnant cows, one calf and 

a European champion stud bull – ar-

rived from Munich in 2008 all togeth-

er, to make the most of the transport. 

Although an unusual decision, there 

aren’t many cows living in Mallorca, 

the black skin pigment of the Angus 
breed allows them to withstand high 
temperatures. 

The cattle live in completely natural 

surroundings, and graze freely. They 

also feed on alfalfa, straw, rye and or-

ganic barley – all from a farm in Son 

Ferriol. The meat from the herd is 

highly sought after and there is a wait-

ing list for it, the meat our guests will 

try at Santa Ponsa Golf 2 was ordered 

four months before, but only the best 

will do for our friends and family. We 

hope you will enjoy it all! 

2015 GRAND VIN SON MAYOL is a 
classic wine with a noble, full-bodied 
character. 
Intense purple colour. The bouquet is 
reserved, elegant, hints of wood are in 
harmony with fruits such as blackber-
ry, with a touch of chocolate. On the 
palate, potent with strong  but full 
and elegant tannins, well balanced 
and mineral flavour.  Very good aging 
potential, this wine is composed of 
70% Cabernet Sauvignon for strength 
and elegance and 30% Merlot for 
fullness.

2015 PREMIER VIN SON MAYOL is 
a wine characterised by its attractive 
fruitiness and lower tannin content, 
making it a modern classic for those 
who prefer lighter wines.
Dark ruby colour with purple reflec-
tions. The bouquet is very expressive 
with hints of sunshine, ripe fruits such 
as cassis, berries with touches of va-
nilla. The bouquet has an ample and 
full approach, the tannins are elegant 
and fine, subtle.  The final leaves a 
taste of black fruit on the palate. Good 
aging potential. It’s a modern style 
wine, light and pleasant to drink on all 
occasions. The blend consists of 65% 
Merlot, making it fruity and full, and 
35% Cabernet Sauvignon giving it 
finesse and elegance.

Frux continues to support sustainable and  
ecologically friendly businesses in Mallorca.
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King James’s kingdom was split between 
his two sons when he died, with the is-
land going to his second son, James. The 
two brothers may have argued over the 
years that followed but James improved 
the island’s economy and he commis-
sioned some impressive buildings, in-
cluding the Cathedral and Bellver Castle. 
James III quarrelled with his cousin Pe-
ter of Aragon and he became known as 
the Unfortunate after he was killed at the 
battle of Llucmajor in October 1349. His 
death brought an end to Mallorca’s inde-
pendence, as it was once again incorpo-
rated into the kingdom of Aragon.
Debts then rose because the island had to 
keep sending money and ships to support 
Aragon’s wars across the Mediterranean. 
They resulted in attacks against Palma’s 
Jewish money lenders in 1391. Mallor-
ca’s fortunes changed for the better when 
King Alfonso V introduced a law forcing 
foreign ships to stop in Palma. It made 
the island the centre of Mediterranean 
commerce, and a huge Market Hall or La 
Lonja was completed for the merchants 
in 1426.
The success led to catastrophe when a 
ship brought the Black Death to the is-

land just a few years later. More problems 
arose when Alfonso asked the barons 
to prove they owned their land in 1450. 
King James had never given papers when 
he handed out the lands back in 1229, so 
the landowners rioted and an Imperial 
army had to be sent to crush the rebellion.
Mallorca’s problems increased after the 
combined forces of Castile and Aragon 
drove the Moors from Andalusia, in what 
is now southern Spain, in 1492. The In-
quisition forced all Muslims and Jews 
to leave the Iberian Peninsula and they 

were welcomed by Ottomans in North  
Africa. The exiles sought their revenge 
by attacking the Spanish coastline, and 
Mallorca was a regular target.
The raids increased following the 
sinking of the Spanish fleet in a storm, 
during an attack on Algiers in 1541. 
Pollença, Sóller, Alcúdia, Valldemossa and 
Andratx were all targeted and Mallor-
ca’s militias were engaged in ferocious 
skirmishes. The authorities did little 
until an attack on Ciutadella, on the is-
land of Menorca, captured over 3,000 
slaves in July 1558. They appointed the 
Italian architect, Jacobo Paleazzo, to 
build watchtowers along the coast of 
Mallorca.
Larger ‘defensive towers’ had garrisons 
to guard the beaches while smaller 
‘watchtowers’ had lookouts who used 
fires to pass messages around the 
coast. The attacks eventually reduced 
after the defeat of the Ottoman fleet at 
battle of Lepanto in October 1571.
By the 1600s there were three types of 
families in Mallorca. The old wealthy 
families, who had been given lands 
following the conquest, were proud of 
their heritage. However, they were hav-
ing to compete with the new wealthy 
families, many of them foreign mer-
chants who exploited their overseas 
connections. The rest were peasants 
and while slavery came to an end, the 
majority continued to be mere serfs to 
the landowners.

The island is dotted with huge man-
or houses linked to the illustrious  
Mallorcan families who still own the 
land. But they were usually left to es-
tate managers to run while the rich 
and powerful spent their time enter-
taining in their palatial town houses. 
Palma’s courtyards are a well-known 
architectural feature and you can visit 
many of them across the city.
The rich may have been getting rich-
er but the poor were getting poorer as 
they faced droughts, famines and dis-
eases. The merchants were also facing 
tough times because pirates targeted 
their ships, looking for treasure. The 
authorities allowed ships captains to 
hunt down the privateers and Captain 
Antonio Barceló became known as 
the merchants’ friend, after sinking so 
many.
Mallorca’s economy was still suffering 
because of Spain’s involvement in re-
ligious wars across Europe and then 
King Charles II died without an heir, 
resulting in the Wars of the Spanish 
Succession. British troops briefly gar-
risoned Palma in 1706, on behalf of 
the Habsburgs, but control of the is-
land was soon handed back to Bour-
bon hands.
Many French monarchists escaped 
to Mallorca, following the revolution 
across France in 1789. Another 4,500 
French soldiers were brought to the 
island on prison ships in the autumn 

of 1808, having been captured at the 
battle of Bailén, on the mainland. They 
were dumped on the deserted island 
of Cabrera, off the south-east coast, 
where as many again joined them over 
the next six years. Half had died from 
starvation before they were rescued.
The end of the War of Independence, 
or Peninsular War, resulted in a new 
Constitution for Spain and a start on 
the road to democracy. However, the 
untimely death of King Ferdinand 
VII let to a prolonged civil conflict, 
called the Carlist War, between those 
who supported his daughter, Isabella, 
and his brother Charles. The people 
of Mallorca may have supported the 
Carlists but they wisely focused on im-
proving the island’s economy.
Mallorca’s wine industry boomed in 
the 1870s while pests decimated vine-
yards across Europe but it crashed 
as soon as they reached the island. 
Almond trees were introduced as a 
cash crop and the fields are still filled 
with their picturesque blossom every 
spring. The shoe industry also grew 
rapidly in towns such as Inca and 
Llucmajor, helped by the island’s new 
railway system. However, the island 
lost its overseas trade when Spain 
lost its territories to America in 1898. 
By the turn of the 20th century, the  
Mallorcans were again looking for a 
new industry to help them make their 
fortune.

Mallorca’s  
Fortunes

Almond blossom fills  
the fields in the spring

Mallorca’s kings and queen represented by giants

The battle near Bendinat in September 1229 sent the Moors running back to Medina Mayûrqa, 
or what we now know as Palma. King James’s crusaders then besieged the city for three-
months, using stones hurled by catapults and tunnels to bring the walls crashing down. It 
culminated in a bloody battle, an event that is celebrated in Palma every New Year’s Eve. The 
Moors who escaped the carnage took three years to track down and enslave, finally bringing 
Mallorca under the control of the crown of Aragon.

The Cathedral, the jewel in Palma’s crown

Bellver Castle is on the outskirts of the city

Just one of the many courtyards in Palma

One of the eighty watchtowers built  
to protect the island.

Palma’s elegant Gothic Market Hall  
is on the sea front

Text Andrew Rawson
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20th Century  
Mallorca

The population of Mallorca had grown to 250,000 by the start of the 20th century 
but one-third were living in unhealthy conditions in Palma’s crowded suburbs. A deci-
sion was taken to knock down the 17th century walls while a new ring road called the  

Avenidas or Avenues was built, relieving pressure on the narrow city streets.

Mallorca’s tourist industry started be-
cause of the rise of the cruise indus-
try. The first Mediterranean cruise 
happened in 1891, while the first 
custom built liner was launched in 
1900. Palma became a popular stop 
and a number of exclusive hotels were 
built, including the Victoria and the  
Mediterráneo Hotels, on Palma’s sea 
front, and the Gran Hotel in the centre 
of the city. Wealthy visitors enjoyed the 
island’s warm climate until the out-
break of the First World War in 1914 
put a stop to tourism.
Spain remained a neutral country and 
the island’s leather industry boomed 
as it supplied boots and equipment to 
the French Army. Unfortunately, the 
work disappeared at the end of the 
war in 1918, so King Alfonso XIII took 
steps to promote tourism.
More luxury hotels, such as the Ciutat 
Jardin Hotel, on the south coast, and 
Formentor Hotel, in the north-east, 
were built as the cruise industry was 
revitalised. Soon over 30,000 people 
a year were visiting the island, includ-
ing many famous names; politician  
Winston Churchill, actor Charlie 
Chaplin, and the British Prince of 
Wales Edward and Mrs Wallace Simp-
son, to name but a few. It was also a 

place where authors chose to write, 
including Agatha Christie, Scott  
Fitzgerald and Robert Graves.
The nation’s economy was hit by the 
Wall Street Crash in 1929 and polit-
ical unrest resulted in a Republican 
Government taking power in April 
1931, while King Alfonso was forced 
into exile. Around the same time, a 
certain General Francisco Franco was 
appointed military commander of the 
Balearic Islands and he made sure that 
Palma was protected by modern gun 
batteries.
Neither the left-wing Popular Front 
nor the right-wing National Front 
could solve the problems and matters 
came to a violent head, when Spain 
was plunged into a Civil War in July 
1936. The Nationalists seized power 
in Mallorca, in a comparatively blood-
less coup, however the terror had only 
just begun. Paramilitaries, called the 
Falange, rounded up communists, so-
cialists, politicians and writers across 
the island. Some were imprisoned for 
lengthy periods but many were shot 
and buried in unmarked graves.
The Civil War ended in April 1939 and 
General Franco’s nationalist regime 
supported industrialists and landown-
ers rather than the workers and peas-

ants. Money was lavished on the police 
and army while the people suffered in 
poverty under the authoritarian estab-
lishment. The executions continued 
while many more were imprisoned 
or used as slave labour to rebuild the 
country.
The Second World War followed and 
Spain again stayed neutral, with a lit-
tle help from a Mallorcan banker. The 
Allies had handed over large amounts 
of money to Juan March, so he could 
bribe the Spanish generals to stay out 
of the war. There was victory for the 
Allies in May 1945 but Franco intro-
duced draconian economic measures 
across Spain, inflicting severe hard-
ships on the people.
The 1940s became known as the ‘years 
of hunger’ and they were marred by 
corruption and black-market activi-
ties. Franco preferred to let others run 
the country, while poverty drove many 
to live in shanty towns near the cities 
or emigrate to South America. Even-
tually, a religious sect called the Opus 
Dei encouraged Franco to stimulate 
the economy in 1957.
Spain’s economic saviour would be the 
tourist industry. The Horizon Holiday 
Group had organised the first package 
tour to Palma in 1952. The Balearic Is-

lands were declared a centre of tourism 
seven years later but few visitors would 
have realised they were used flying into 
and out of the same airfields by Italian 
bomber pilots during the Civil War.
Mallorca spearheaded the tourist 
boom and while the rules were relaxed 
for the tourists, they were not for the 
residents. There was a huge influx of 
people from the mainland, with many 
coming from the impoverished re-
gions of Andalusia and Extremadura. 
By 1977 the population had risen to 
over half a million and three out of 
four residents were working in the ser-
vice sector, looking after the four mil-
lion tourists visiting the island every 
year. Construction of hotels continued 
apace and a lack of building control 
resulted in ‘Balearisation’; the over de-
velopment of a coastline.
General Franco died on 20 November 
1975 and Juan Carlos was invested 
as the King of Spain. Reforms which 
eased Spain back to a democracy 
were introduced and the first elec-

tions for forty years were held in June 
1977. A year later a new Constitution 
was agreed, formally acknowledging 
Spain’s new king.
The Balearic Islands became one of the 
seventeen autonomous communities 
of Spain in 1983, with the headquar-
ters based in Palma. Tourism was still 
going from strength to strength and 
Mallorca was again one of the main 
beneficiaries. The island’s hotel groups 
exported their knowledge of the in-
dustry to countries around the world, 
with some becoming $billion compa-
nies.
The Kings’ Marivent Palace is to the 
west of  Palma, and the royal family 
visit several times a year. Many heads 
of state and royal visitors have been in-
vited there to meet the Spanish royal 
family over the years.
Spain suffered from the 2008 credit 
crisis, with the collapse of the prop-
erty market and the shrinking tourist 
industry hitting the economy hard. 
However, many of the hotel chains 

have re-invested in their properties in 
recent years, to provide top class hol-
idays.

One favourite event is the yacht rac-
ing event, the Copa del Rei, or King’s 
Cup, at the end of July. Another is the 
International Boat Show, at the end 
of April, when yachts of all sizes and 
styles anchor in Palma marina. The is-
land is also well known for its diverse 
range of luxury and boutique hotels, 
which cater for all tastes.

The warm Mediterranean weath-
er makes Mallorca an ideal location 
to play golf and there are over twen-
ty courses in some stunning loca-
tions, several of them with their own  
hotel attached. Activities such as cy-
cling and walking have become popu-
lar in recent years, with visitors taking 
advantage of the mild winters. Mallor-
ca may have experienced difficulties 
over the past one hundred years but it 
keeps coming back, time after time.

The Gran Hotel

Ciutat Jardin

Marivent

Exclusive Tourism

Civil War

Mass Tourism

Text Andrew Rawson
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2018 FRUX  
Golf World Tour

2018 saw trips to Australia, Sweden, Scotland, and the Czech Republic. The final week in 
Mallorca was filled with golf, wine tasting, golf, fine dining and some more golf! As well 
as some excellent displays of sporting prowess, the 2018 Frux Golf World Tour had 
its fair share of heartwarming and funny moments. 

Lucky Charm 

Golf fanatic Sabine Abfalterer is a 
multi-talented lady.  Originally from  
Stuttgart, Sabine has lived in many 
places around the world, but divides 
her time equally between Salzburg and 
Mallorca with her now retired Italian 
husband Wolfgang, who she met in 
Frankfurt where he worked as an in-
vestment banker.   Sabine enjoys a life-

style many would aspire to;  she plays 
golf, practices yoga, and she hikes in 
the mountains.  Sabine is also a keen 
pianist and a very accomplished artist.  
From her purpose built studio, over-
looking the lush mountains of South 
West Mallorca, she is currently pre-
paring for an upcoming art exhibition 
in Palma.  Her house is full of beau-
tiful brightly coloured abstract pieces. 
Sabine and Wolfgang are both crazy 

about golf,  playing as often as possible 
in both Mallorca and Salzburg.  Com-
petitive by nature, they enjoy playing 
in Tournaments, and their connection 
with Golf Pro Peter Ledwidge ena-
bles them to participate in the Peter  
Ledwidge Invitational tournament 
here in Mallorca.  Its format and care-
ful organisation makes this fun day a 
keen favourite with the couple.  Both 
Sabine and Wolfgang play off 14 but 
she modestly assures me that he is by 
far the better golfer.  That may be the 
case, but is he as lucky as his beautiful 
wife?Sabine and Wolfgang first came to 
Mallorca for a golfing weekend some 
20 years ago and were instantly capti-
vated by the island’s many charms.  Its 
wonderful climate, culture and fab-
ulous golf courses appealed and they 
soon purchased a second home where 
they have spent many happy summers 
and weekends.  During this time Sabine 
added Spanish to her native German, 
French and English and when Wolf-
gang retired, they invested in a forever 
home which they have beautifully ren-
ovated. In 2018, Sabine entered in the 
Invitational alone as on this occasion, 
as Wolfgang was unable to join her.  
She was very excited to try to win as 
she thought that the first prize was a 5* 

Review

Sabine Abfalterer
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rants chosen by our hosts”. Day one 
they played the infamous Gleneagles 
PGA Centenary course. Day two “we 
were treated to a game at the Celtic FC 
with incredible hospitality who in turn 
beat Hamilton 1:0 to make it an extra 
special event for the club and support-
ers.” Day three they played on a beau-
tiful countryside tree lined course at 
Strathaven. Day four, a round on the 
stunning classic Dundonald, and day 
five the iconic course Trump Turnberry”. 
They still do not know how the Frux 
guys managed to order the weather as 
the only day it rained was during the 
football match and a small but heavy 
shower at Strathaven! “We are thank-
ful to have had the opportunity meet 
up and play with friends. To be truth-
ful,” Kay said, “As a beginner golfer as 
myself it certainly was not an easy task 
and a trip that will always be remem-
bered”.  

All of the players and friends attending 

the Frux Golf World Tour final at Son 
Gual will have the chance to bid for 
this year’s auction prize, and the team 
are open to silent bids as well. See pag-
es 28 and 29 for information about the 
incredible week planned. . 

Dig Deep 

In 2018 25,000€ was raised during the 
final which was donated to two chari-
ties on the island, ASDICA and Amics 
de Animales Esporles. 
ASDICA is a not for profit organi-
sation based in Calvia. It was start-
ed in 1996 with the intention of 
helping people with disabilities and 
their families. Over the last 22 years  
ASDICA has offered services which 
support people with disabilities to 
have as close to a “normal” life as pos-
sible, supporting them to acquire var-
ious skills and knowledge needed to 
live independently in the community. 

They employ support workers as well 
as many volunteers and collaborators.  
ASDICA supports people with disabil-
ities of all kinds: physical, intellectual 
and sensory, people with mental health 
problems and affected by organic and 
/ or degenerative diseases. Aside from 
defending their rights as individu-
als,ASDICA also offers advice and rep-
resents their clients where needed. 
Amics de Animales Esporles (AAE) is 
a not for profit organisation dedicated 
to improving the wellbeing of home-
less animals in Mallorca. They rescue 
primarily dogs, but also cats and other 
animals as needed, and try to rehome 
them to appropriate families and per-
sons. AAE’s costs come mainly from 
the veterinary bills and feed bills for 
the animals they care for. 
This year we will be raising money 
from the auction and donating it to 
the Celtic Foundation and the Wild-
hood Foundation (pages 13 and 17), 
so dig deep! 

trip to Australia.   Sabine is a well trav-
elled lady, but for some reason Austral-
ia had always eluded her and it was on 
her “bucket list”.   Throughout the 5 
hour tournament she joked to her fel-
low players  ‘come on girls ….  Eye on 
the prize!”   During the day, there was 
stiff competition particularly from the 
Australian boys, who let’s face it didn’t 
need to win a week in Australia.  Sabine 
played really well but it wasn’t enough 
to steal the crown.  C’est la vie ….  It 
was a wonderful event and everyone 
enjoyed themselves enormously. It 
was only later that day during the post 
match celebration that Sabine discov-
ered the Golden ticket to Australia was 
not in fact the prize for the winning 
team.  It was the scorecard raffle prize! 
Sabine couldn’t believe her luck when 
the universe shone down and suddenly 
the dream became a reality.  Her name 
was pulled out of the hat and Sabine 
wept tears of joy!  She really was going 
to Australia.Fast forward five months, 

Sabine and Wolfgang finally got to en-
joy their prize of a luxurious one week 
trip to Brisbane, which left no stone 
unturned in its attention to detail.  
Flights, hotel and four days of golf, all 
expenses paid;  the highlight of the trip 
was the chance to compete together in 
the Grand Finale Frux Tournament at 
The Pines.  A memorable day of fabu-
lous golf and the opportunity to play 
on one of the most prestigious golf 
courses in the world.  This private club 
only invites corporate guests to step 
on to its hallowed green on a few days 
each year so this truly was the pinnacle 
of a magical week.  Enchanted with the 
Australian way of life, they managed 
to extend their trip but as there is so 
much to see and do in Australia they 
are planning to go back and explore 
some more when their busy lifestyle 
permits.  In the meantime, Sabine is 
getting some practice in ahead of this 
month’s Frux Tournament.  She is also 
looking forward to seeing what the 

next raffle prize might be... 

Bid Big 

Kay and Mark Millward were attend-
ing the Frux Golf World Tour final at 
Golf Son Gual. “It is always a fun day of 
golf and the opportunity to meet new 
friends on and off the golf course over 
a meal and a few drinks. The charity 
raffle was a great success, but we were 
bidding against Terry Cameron, nei-
ther of us backing down so eventual-
ly Peter gave up with the bidding and 
we agreed we would be both be on the 
Scotland Golf trip together! Talk about 
door to door service with all included, 
we were picked up from our doorstep 
and delivered to our doorstep with a 
fantastic itinerary in between”. The 
Frux Team made sure to show off 
Glasgow at its utmost best. “We were 
delivered to the beautiful Blythswood 
Square Hotel in the heart of city with 
so much buzz and wonderful restau-
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The FRUX  
Experience 2020
Take a trip to the birthplace of golf in the summer of 2020 and play a round on each of these 
spectacular and historic courses.  All of your trip is included in the prize, including hotels, 
transport, meals and of course, the rounds of golf themselves. Our two nominated charities 
for 2019/2020 are the Celtic FC Foundation and the Wildhood Foundation and we 
hope that you will support them by bidding generously for this amazing golf package. 

All you need to do is bid: silently,  
or at the celebration dinner at Son Gual.

 The oldest and most iconic golf course 
in the world. The Swilcan Bridge and Hell 
Bunker are recognised across the globe, 
yet the greatest feature of the Old Course 
is that despite its grand status it remains a 
public golf course, open to all.
For more than 600 years St Andrews Links 
has felt the tread of every great champion 
and flinched as millions of golfers have 
hammered and hacked, swatted and swiped 
at balls of wood, leather, gutta percha and 
balata. It has felt the caress of hickory and 
the sharp assault of blades of steel and tita-
nium. It is a living, breathing timeline with 
each and every single person who walks 
upon it an integral part of the history, love 
and passion for this place.

For golfers everywhere Carnoustie  
is a magical destination. It is considered to 
be the most challenging place to play golf 
anywhere. It is a personal challenge and tests 
every part of your game. That’s because it 
has been planned that way, the courses have 
been created and refined by some of the most 
iconic names in the history of golf to make 
the most of the dramatic natural elements in 
this incredible location. 
The Championship Course itself has hosted 
eight Open Championships, including The 
147th Open in 2018, along with one Women’s 
British Open and two Senior Opens making 
it one of the very few to have done so in the 
UK. The Championship Course is also one of 
the three courses used for the annual Alfred 
Dunhill Links Championship. 
Generally regarded as the most challenging 
of the Open venues. The Championship 
Course presents a unique test and features the 
toughest closing stretch of holes anywhere. 
However, those who respect the course will be 
rewarded with a fair score and a memorable 
experience.

Set amidst The Great Dunes of Scotland, the 
award-winning championship links Trump  
International Golf Links embraces mile after mile of 
spectacular Aberdeenshire coastline and guarantees 
the experience of a lifetime. Set against a dramatic 
North Sea backdrop, the course offers breathtaking 
scenery and an unparalleled test of golf. Experience 
the unrivalled beauty, atmosphere and Scottish 
hospitality of Trump International – the ultimate 
golfing destination. 
Their highly-acclaimed 7,400-yard, par 72 cham-
pionship course is designed by renowned links golf 
architect, Dr. Martin Hawtree, and follows a classic 
pattern of two out-and-back loops of nine. Woven 
through the majestic dunes, the course rises to find 
panoramic views of the sea and plunges into seclud-
ed valleys with each hole boasting distinct charac-
teristics and unique features. With six tees on every 
hole, the course is suitable for all levels of golfer.

We are very excited to present  
our incredible auction prize. 

St Andrews

Golf has been enjoyed over the links land of Kingsbarns  
since in 1793. Attired in their blue coats, the Kingsbarns men met 
for their Spring and Autumn Meetings to challenge for the Societies 
medals on the links and to enjoy the conviviality of friends over 
dinner in the Golfers Hall. The Society continued to wager, wine and 
dine for decades until the Cambo Estate tenant farmer ploughed up 
the Links in 1850 in order to add to his farmable area. Farm land in 
that period was more valuable than land set aside for golf.
Prompted and inspired by Lady Erskine of Cambo, the old Kings-
barns Golfing Society was re-established and founded as Kingsbarns 
Golf Club in 1922 and Willie Auchterlonie laid out a nine-hole 
course on the links about Kingsbarns Bay. This course served the 
golfing needs of the locals and holidaymakers until the onset of the 
Second World War when the Links was mined in the national securi-
ty defence effort and it quickly reverted to rough pasture.
Golf was resurrected on Kingsbarns Links at the dawning of the 21st 
Century. The only Scottish course to be built on links land in over 
70 years and with its seaside setting, Kingsbarns joined the great old 
courses of nearby St Andrews and Carnoustie, bringing with it a new 
dimension to the traditional Scottish game.

Kingbarns

Carnoustie

Trump International
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Announcing the  

Frux Golf World Tour     
2019/2020 

Friday 

07 June 2019
.........................................
CELTIC FC FOUNDATION GOLF DAY  
(RENFREW GC, SCOTLAND )

Friday 

29 May 2020
...................................
SON GUAL GOLF, MALLORCA

The Frux Golf World Tour final will once again be held at 
one of Europe’s most challenging and beautiful courses. 
Who will be there? We are excited to find out! 

For more information on the  

tour please visit fruxgolf.com

Friday 

30 August 2019
..........................................
ST PETERSBURG AND MOSCOW,  
RUSSIA

Friday 

06 September 2019
......................................................
OSTRAVICE GOLF & SKI RESORT  
(OSTRAVA, CZECH REPUBLIC)

Friday 

25 October 2019
..............................................
INDOOROOPILLY GC  
(BRISBANE, AUSTRALIA)

The Club was founded in September 
1894 and a 9-hole course constructed 
after a meeting of businessmen from 
Renfrew and Govan on land leased 
from Spears of Elderslie Estate. In 
1920 James Braid was the Architect 
who extended the course to 18 holes 
when the Clubhouse opened on the 
20th May 1925. The extended course 
was the longest in the West of  
Scotland with a Par of 73. The current 
course is a very flat scenic, tree lined 
parkland course affording views of 
the River Clyde with Erskine Bridge 
in the background. It was construct-

ed in 1970 and officially opened on 
29th September 1973, was the design 
of Architect Commander John D. 
Harris in the estate of the late Lord 
Blythswood. 
Since 1973, the 6808 yard course with 
a SSS of 73 off the Championship 
Tees has hosted many major tourna-
ments: Scottish Amateur Champion-
ship 1984 and 1994, The European 
Boys Team Championship 1988, The 
Sunderland of Scotland Masters and 
in 2000-2004 Scottish Regional  
Qualifier for The Open.

For our 1st tour in Russia we will play 
in St Petersburg and Moscow! 
Moscow, on the Moskva River in 
western Russia, is the nation’s cosmo-
politan capital. In its historic core is 
the Kremlin, a complex that’s home to 
the president and tsarist treasures in 
the Armoury. Outside its walls is Red 
Square, Russia’s symbolic center. It’s 

home to Lenin’s Mausoleum, the State 
Historical Museum’s comprehensive 
collection and St. Basil’s Cathedral, 
known for its colorful, onion-shaped 
domes.
St Petersburg is a city of sensational 
architecture, magnificent landscapes, 
innumerable canals, unique galler-
ies, and colourful history. The city 

definitely possesses a charm of its 
own, which establishes it as one of the 
most beautiful cities in the world. St 
Petersburg is located in the North-
West of Russia, it is the second largest 
metropolis in the country. Whilst we 
are in St Petersburg we will be invited 
to a private tour of the Hermitage 
Museum. 

After a successful trip to the Czech Republic last year at  
Celadna Old Course we return this year to a new venue.  
Ostravice Golf & Ski Resort in association with The Business 
Golf Tour Moravia. Set in the heart of a beautiful mountain 
valley the Golf & Ski Resort Ostravice is a comfortable holi-
day resort situated among the dominant peaks of the Beskydy 
Mountains. The Golf course is located between the two highest 
peaks in the Beskydy Mountains, Lysá hora and Smrk, and 
at the foot of the Žár Mountain in Ostravice. This is a par 72 
master golf course, in the parkland style. The course’s designer 
and construction engineer was Chris Johnson, who has con-
structed many golf courses across Europe and Africa. His expe-
rience is reflected in the selection of the location, the shape of 
the course, the strictly tested and controlled building material, 
the irrigation system, the spacious greens, and three hectares of 
water features, and five types of tees at every hole.

Our 4th visit down under takes us to the wonderful 
city of Brisbane. This time we have chosen Indoo-
roopilly GC on the banks of the Brisbane river. We 
will play “The Presidents” course at this magnificent 
36 hole venue before settling down to enjoy the very 
best after golf hospitality in Queensland.
Indooroopilly Golf Club delivers a premium, yet 
traditional golfing experience, with 36 holes of 
championship golf to challenge and excite, plus 
clubhouse facilities to match. Set in a tranquil  
parkland location bordering the Brisbane River,  
the club is just ten minutes from the heart of  
Brisbane. Players can enjoy six different 18 hole 
course combinations, with their West Course being 
ranked among the country’s top 100 by both Golf 
Australia and Golf Digest magazines.

Preview
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